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Hi Michelle, 
 
As promised a short proposal for.......... 

 
Visit Penryn & The Gentlemen’s Shelter 
 
VisitPenryn.com and the associated digital platforms, (Facebook, Twitter, Instagram, Pinterest, ENewsletter 
and more recently Periscope), were launched in 2013 to offer destination marketing support to local traders, 
community groups and the Town in general. Employing a professional strategy of positive, targeted and 
engaging content ensures the mobile responsive website and platforms increase in popularity with a growing 
network of local, national and international connections. VP not only offers information on events, businesses 
and community groups but actively seeks out connections and opportunities to promote the Town as a 
desirable destination for visitors at local, national and international level.  
 
Over recent months a number of initiatives have been set-up to work toward improving the Town, support 
community groups and develop events that will attract more visitors to the Town. There is now the 
opportunity to create a real world information centre and community event hub at the Gentlemen’s Shelter to 
support these initiatives and the continued work of Visit Penryn. 
 
The Information centre -  will provide information to visitors, direct them to points of interest, booking 
holiday accommodation, organise travel arrangements and ticket sales, connect and promote walking tours, 
(Chaz, John et al), support event bookings and ticket sales, provide internet access,  work with local traders 
and organisations to promote events.  Alongside this support VP will continue to actively seek and create 
marketing opportunities and strengthen connections to draw more visitors.  
 
The Community hub – Working alongside Penryn Town Council and the Town Team the centre will be able to 
support with admin, research, communications and event management. Plus offer small workshop space for 
initiatives such as the, Swap Shop, act as a central hub during events as well as provide admin and professional 
marketing support for event initiatives. 
 
Using the Gentlemen’s Shelter will also go some way in creating a link between Commercial Road and the 
Town. The close proximity of Exchequer Quay short stay car-park and bridge bus-stop makes it easily 
accessible by car, coach, bus and water. 
 
The Centre will be run by 1 paid member of staff, (Pip), 5/6 days during peak season, (times tbc) dropping to 
2/3 during off-season with a view to diversify the centre for further workshops and training events during 
quieter months. Further support from volunteers will be called upon during events. 
 
Funding will initially come from a variety of community hub and tourism grants with the a view to sustainable 
future funding coming from the sale of merchandise, commission through sales/promotion of locally made 
products, membership advertising/marketing packages for local attractions, accommodation providers, 
traders,  etc and investment from larger companies.  

http://www.visitpenryn.com/
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Where did Visit Penryn come from?  
 
Initially a passion for Penryn, but with a background in tourism and hospitality mixed with a heavy dose of 
marketing experience a degree and a healthy appetite to see our Town thrive it wasn’t long before Visit 
Penryn.com evolved.  
Starting as a simple Facebook page aimed at visitors to the Town and a lot of volunteer hours the .com site 
and further associated sites soon followed. The most exciting and encouraging aspect of VP is how keen 
people are to keep in touch with Penryn and how initially surprised they are to learn how fascinating it is! All 
the VP platforms get daily engagement.  
 
Where are our visitors tapping in from?  
 
Put simply, all over the globe but the UK, Canada & America are the biggest engagers with the VP website 
What’s On, Photo’s and Blog being the most popular content. 
 

 
 
VP sits at No2 on Google Search – 
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Facebook, (1,202), posts continue to grow in reach with a total reach of 6,785 in the last 6 days 
 

 
 

Twitter, (1,084) also has a growing global following 
 

 
 

 
These brief stats indicate the potential for continued connection and the draw of more visitors to Penryn. 
With increased targeted engagement and a real world hub to support visitors when they arrive, keep them 
interested when they here, keep in touch when they leave will ensure we welcome them back in the future. 
 
Working alongside PTC the TT and community groups to support the many wonderful reasons to Visit Penryn 
is a very positive new step for the Town and the legacy of the Gentlemen’s Shelter. 
 
If you need any further information please ask. 
 
Kind Regards 
Pip 
 


